The objective of this study is to examine the effect of road pricing on people's tendency to adapt their current travel behavior. To this end, the relationship between changes in activity-travel behavior on the one hand and public acceptability and its most important determinants on the other are investigated by means of a stated adaptation experiment. Using a two-stage hierarchical model, it was found that behavioral changes themselves are not dependent on the perceived acceptability of road pricing itself, and that only a small amount of the variability in the behavioral changes were explained by socio-cognitive factors. The lesson for policy makers is that road pricing charges must surpass a minimum threshold in order to to entice changes in activity-travel behavior and that the benefits of road pricing should be clearly communicated, taking into account the needs and abilities of different types of travelers. Secondly, earlier findings concerning the acceptability of push measures were validated, supporting transferability of results. In line with other studies, effectiveness, fairness and personal norm all had a significant direct impact on perceived acceptability. Finally, the relevance of using latent factors rather than aggregate indicators was underlined.
The use of latent factors rather than aggregate indicators. A second

137
issue is related to the way in which two-stage models for public accept- (Janssens et al., 2009a) . On the basis of these arguments, it was decided 172 to choose for an internet-based survey rather than a traditional paper-and-
173
pencil survey as the advantages outweighed the disadvantages.
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Given that private car use is derived from needs, desires and obligations
175
to participate in out-of-home activities, it is argued that changes in activity- 
Socio-Cognitive Factors
212
Next to indicating changes in travel behavior, the respondents were asked 213 to answer questions concerning general environmental and policy-specific be-214 liefs. Beliefs are defined as the subjective probability that an object has a 215 certain outcome. The outcome of an object can be judged to be favorable, Concerning general environmental beliefs, first, the respondents ' pro-envi-223 ronmental orientation [PE] was assessed by four items (see Table 1 Table 1 : Statements for the indicators of the socio-cognitive factors
When humans interfere with nature it often produces disastrous consequences. PE2
Humans are severely abusing the environment.
PE3
If things continue on their present course, we will soon experience a major ecological catastrophe.
PE4
The balance of nature is very delicate and easily upset.
PA1
Air pollution from private car use is a threat to humans and the environment in the whole world.
PA2
Air pollution from private car use is a threat to humans and the environment in Belgium.
PA3
Air pollution from private car use is a threat to the health and well-being of me and my family. With respect to policy specific beliefs, road pricing was evaluated to the 238 extent road pricing was perceived to be effective, fair and acceptable. First, From Table 2 
Two-Stage Model Results
266
The estimated model predicting both acceptability of road pricing and 267 behavioral adaptations in response to road pricing, is displayed in Figure   268 2. Recall that both general environmental and policy specific beliefs were Note that the error terms are not displayed in the Figure   Figure 2 : Estimated model negative effect on the behavioral changes.
291
An assessment of the total standardized effects (i.e. the sum of direct and 292 indirect effects) displayed in albeit it a small impact.
296
Evaluation of the regression weights ( factor the reflective structure of the construct contributed significantly.
335
A controversial finding in this paper is the negative effect caused by per-
336
ceived fairness on changes in activity-travel behavior. This finding can be (2011)) and equity problems (see e.g.
348
Eliasson and Mattsson (2006) pricing tariff as an off-peak discount rather than as a peak surcharge. 
